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THE HEARTBEAT COMMITTEE

ANOTHER BIG ROUND
FOR THE SMALL HEARTS

Healing sick children is not for the faint 
of heart. Just imagine the interventions 
needed inside these fragile bodies. But 
the challenge has been met with courage 
and perseverance. Heartbeat doctors, 
musicians, donors and volunteers were 
up to the task. They have succeeded. 
But every day brings a new stricken 
child, a new medical intervention, and a 
new life saved. We have celebrated our 
ten years, and have entered into a new 
decade in our journey. Once again, we 
are turning to our team and supporters, 
to achieve what we have realized before 
but with a wider mission. More children 
treated, but also more activities, such 
as awareness campaigns, soothing and 
educating parents, better equipment 
and facilities, joining hands with other 
organizations, such as ‘Un Coeur Pour 
Philippe’, and touring parts of the 
country to reach people who have not 
yet heard of our services, or even how 
to detect and prevent heart disease. 
We have doubled the hours, the 
volunteers, and the number of patients 
is continuously increasing. This is where 
our contributors, small and large, need 
to participate. Their donations cement 
our team effort. They are the blood of 
our organization, and an integral part of 
our medicine. Let’s continue doing this 
together for the decade to come.  

Tony Abdel Massih, M.D. - Ramzi Ashoush, M.D. - Khalil Assha - Anne Sophie Azzi, M.D. - Rim Baltaji - Elie Bekhazi -
Caline Chaya Chaoul - Basile Choueiri - Nathalie Dimas Guerboyan - Ramzi El Hafez - Fadi El Hage -  Anne-Marie El 
Hage - Manel El Mallat - Antoine Fadel - Hovsep Guerboyan - Cynthia Habib Ashoush - Jad Habib, M.D. - Manal Haddad 
Ghandour - Rim Hitti - Daisy Jazzar - Victor Jebara, M.D. - Najib Khairallah - Nada Klink Abi Saleh - Maia Maatalani Fayad - 
Carla Mokbel Zahlan - Paula Mokbel Mteini - Roula Moujaes Ghostine - Gabriel Menassa, D.D.S. - Wadih Renno
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MEDICAL STATEMENT

% OF CHILDREN

AGE OF PATIENTS

Iraqi children are treated with international funds from
La Chaîne de L'Espoir - France (CDE

Syrian refugees children are treated with international funds from:
The United Nations High Commissioner for Refugees (UNHCR)
La Chaîne de L'Espoir - France (CDE)
in association with:
The Union of Relief and Development Associations)

IRAQI CHILDREN

SYRIAN REFUGEES CHILDREN

)

The Union of Relief & Development Associations

MEDICAL PROCEDURE



AL WALEED BIN TALAL HUMANITARIAN
FOUNDATION 
A Guarantee of Excellence

WHERE OUR CHILDREN ARE TREATED
HOTEL-DIEU DE FRANCE HOSPITAL
The Saint Joseph University Hospital, one of the largest hospitals in Lebanon, where the 
majority of Heartbeat patients are treated, whether for surgery, interventional catheterization 
or any other therapeutic modality.

RIZK HOSPITAL
The Lebanese American University Hospital, also for surgery patients.

NOTRE-DAME DES SECOURS
The University of Kaslik Hospital, also for interventional catheterization.

It is quite exceptional to find in the 
world a charitable association as active 
and effective as the Al Waleed Bin Talal 
Humanitarian Foundation.
It has become, in the daily life of the 
Lebanese, a vital contributor to the 
survival of the civil society.
We can no longer count the villages, 
schools, health centers or even public 
institutions that have benefited from the 
Foundation's support; and Heartbeat is 
far from being an exception.
The collaboration with Heartbeat is 
now ten years old. Ten years of common 
and coordinated action for the sole 
purpose of securing for the sick child's 
heart the necessary care for recovery, 
all under the watchful eye of Mrs. 
Leila Solh Hamadeh, Vice President of 
the Foundation and who serves as its 
dynamic soul.
This action is not limited to the care of 
hospitalized children, but also aims to 
provide the highest level of advanced 
technology available. For these reasons, 
the Foundation has contributed to the 
creation of a paediatric intensive care 
unit at Hotel-Dieu de France Hospital 
and for its continuous updating. 

Another grand project is nearly ready: 
the creation of a center for diagnosis 
and early detection of heart disease 
in children, its inauguration being 
scheduled for 2016.
For Heartbeat, having the support of 
the Al Waleed Bin Talal Humanitarian 
Foundation is the best guarantee of 
excellence and reliability.

CONGENITAL CARDIAC CENTER
In its continuous quest to provide the best 
quality of care for children affected by congenital 
heart disease and on the initiative of Heartbeat 
and the main support of the Al Waleed Bin 
Talal Humanitarian Foundation, Hotel-Dieu 
Hospital will inaugurate this year a major center 
of excellence dedicated to the diagnosis and 
early screening of congenital heart disease, as 
well as establishing the National Register for 
Congenital Heart Disease. The center, designed 
by courtesy of architect Eliane Zgheib, will 
feature the most sophisticated, state-of-art 
equipment in the world.

(Centre des Cardiopathies Congénitales)

HUMANITARIAN CONTRIBUTION
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HEARTBEAT AND 
UN COEUR POUR PHILIPPE 
Hand-in-hand for a good cause

Heartbeat and Un Coeur Pour Philippe (UCPP) are beating together. They share the same 
purpose, the same goal and the same drive, which is to help patients with heart disease 
and support them in their ordeal. 

UCPP was created in 2011 to aid patients suffering from heart conditions, in memory of 
Philippe el Hage, who died from cardiomyopathy in May 2010.

Heart disease awareness campaigns (high cholesterol, hypertension, obesity, diabetes, 
tobacco…) are being organized across the country in memory of Philippe el Hage. 
Awareness Day, which is organized at Rachiine (Caza of Zghorta) with the help of 
volunteers was the first success with many more to follow.
Action will not be limited to awareness campaigns; Heartbeat will be setting a care unit 
in memory of Philippe el Hage at Hôtel Dieu de France very soon.

Heartbeat will extend the scope of its actions to include patients that are already under 
UCPP’s wing and possibly cover new patients.

A GROWING FAMILY OF SUPPORTERS 
Over the years, Heartbeat has received the help of many generous supporters that contributed to the success of its events. Partners such 
as Sylvie Saliba and Tewtel automotive are always present to offer valuable items for the Gala dinner auction, helping Heartbeat raise 
important funds to fulfill its mission of saving children with congenital heart disease. It is heartwarming to see, year after year, this family 
of supporters growing, and donors from all walks of life contributing in their own way to the success of this fundraising initiative.
Heartbeat would like to express its sincere gratitude to all the donors who made the 2015 auction a real success.

PAIR OF EARRINGS
18K yellow gold with gemstones & diamonds.
8 beryls, 6 citrines, 6 pink tourmalines, 2 rubies &12 
diamonds. Harmony collection, DVF by H. Stern.
Offered by Sylvie Saliba

PAIR OF EARRINGS
18K Noble Gold with diamonds. 360 diamonds (8,9 ct)
Hera collection, H. Stern
Offered by Sylvie Saliba

FLOWER RING
Emerald & diamonds
Nev jewelry
Offered by Sylvie Saliba

RING
18 kt gold set with Colombian emerald 12.76 cts
white diamonds 5.30 cts.
Offered by Paolo Bongia

NABIL NAHAS, HEARTBEAT CEDAR, 2015
HEARTBEAT CEDAR, 2015
Acrylic on canvas, 122 x 92 cm
Offered by Nabil Nahas

ALFRED BASBOUS, LE REVEUR, 2002
Bronze with brown patina
signed and dated (on the base)
34 x 15 x 32 cm, Edition 7/12
Offered by Alfred Basbous Family

BRUNO CATALANO, DIMITRI, 2014
Bronze, 56 cm x 19.5 cm x 26.5 cm
Edition 13/30
Offered by Elsie Braidi, Les Plumes gallery

2015 FORD FIESTA 
Engine: 1.6 Duratec Ti-VCT – 105ps 
Transmission: Automatic 6 Speed SelectShift 
with Shifter Buttons
Offered by Tewtel Automotive

WATCH CHAUMET FOR MEN
Dandy watch in pink gold, black opaline dial with guilloché bayadères stripes, 
38mm diameter. Dial case polished and fine-brushed in 5N 18K pink gold. 
Hand-wound mechanical movement. Black alligator strap
Offered by HOLDAL, Cadrans

HUMANITARIAN CONTRIBUTION

MINISTRY OF 
PUBLIC HEALTH
Despite a difficult economic situation, the 
Lebanese Government is working hard to 
provide healthcare for the needy and help   
to cover the major part of the hospital bill. 
For deprived families, Heartbeat helps to 
cover all the remaining expenses, as well 
as outpatient bills and follow-up costs. 

Moreover, Heartbeat bypasses any 
financial issue that may occur with the 
administration of the hospital and/or the 
Ministry.

In this regard, the Ministry of Health has 
allocated a special budget to support 
children suffering from heart disease, 
a welcome initiative by Minister Wael 
Abou Faour and Director General, Doctor 
Walid Ammar.



•7awi Online                             
(Layalina - Wasseet) 

•Adline Online                           
(Mrs. Jamal Rassi)

•Aghani Aghani Radio
•Aïshti Group                                 
(A Magazine / L’Officiel)

•Al-Balad Newspaper
•An-Nahar (Mrs. Nayla Tueni)
•As-Safir (Mr. Talal Salman)
•Astuces Parents                       
(Mrs. Joëlle Abi-Nader)

•Beiruting.com
•Commerce du Levant              
(Mrs. Nayla De Freige) 

•Daily Star Newspaper
•DMS Online (Annahar / Assafir/ 
LBC / L’Orient-Le Jour / Beirut 
Night Life)

•DMU: Beirut.com 
•Dyar Newspaper 
•El Nashra Online
•Executive Magazine                  
(Mr. Yasser Accaoui)

•Fit’n Style Magazine               
(Mrs. Nada Farha)

•Grand Cinema
•Group Plus Outdoor                  
(Mr. Georges Chehwane)

•Hasnaa’ Magazine
•InfoPro (Lebanon Opportunities/  
Al Iktissad Al Loubnani Wal 
Arabi) 

•Jadeed TV
•LBCi (Mrs. Randa Pierre Daher)
•Lebanon Files Online
•Les Éditions Orientales (Femme 
Magazine / L’Hebdo Magazine)

•Light FM (Mr. Raja Mansour)
•Madict Online

•Mantra Communication       
(Bold / Elle Orientale) 

•Media Unit (Daily-Star /           
Al-Mustaqbal/Future TV) 

•Melody FM
•Mix FM (Mr. Roger Saad)
•MTV (Mr. Jyad El Murr)
•Nadine Magazine
•Net Advantage Online: Lebanon 
Files 

•Nostalgie Radio
•Noun Magazine                        
(Mrs. Siham Tueni)

•NRJ Radio
•Pikasso Outdoor                        
(Mr. Antonio Vincenti)

•Primedia Outdoor                      
(Mr. Mounir Zaatari)

•Publiscreen Cinema 
•R.L.L (Mr. Fadi Salameh)
•Radio One                                   
(Mr. Raymond Gaspar)

•Rotana Delta Radio
•SAS Media (Mr. Georges Dano)
•Sawt el Ghad Radio
•Sawt El Mada Radio 
•Sayidati Online
•Specom (Mondanité / Specom 
Outdoor)

•T3 Magazine
•The Gate Magazine
•Tree Ad (Special / OTV /      
Joumhouria / Akhbar / LeReseau 
Outdoor)

•U Magazine
•VDL 100.3 Radio
•VDL 93.3 Radio
•Vivad Outdoor 
•VOX Cinema

•Alessi (Sel & Poivre)
•Alfa
•Bank Of Beirut
•BLC Bank
•Byblos Bank
•Dany Doumit
•Dar El Handasah
•De-feet runners
•Droguerie de l’Union

•Elsie Braidi (Galerie Les Plumes)
•Ets. Antoine Massoud et fils
•Fadi Alfred Basbous
•Freddy Baz
•Georges and Lyna Abou Adal
•Holdal Abou Adal Group
•IBL Bank
•LIFCO (Original Marines)
•Maroun Chammas

•Nabil Nahas
•Nada Chemaly Doumit
•Paolo Bongia
•Raymond & Aida Najjar
•Said Khalaf
•Tamer Frères
•Touch 
•Zantrac

PATRONS

OUR 2015 MAIN CONTRIBUTORSPARTNERS

•Akram & Anne Marie Safa
•Al-Bustan Hotel
•Aline Choucair
•Andrée Homsi
•Anis Hannoun Khoury
•Anthony Baladi
•Antoine Antaki
•Antoine Haddad – GIMA
•Antoine Macoule
•Arope Insurance
•Asdaa’ PR Agency – Ghada 

El Khatib
•Assurex
•Azadea
•AXA Insurance
•Banque BEMO
•Bassem Haidar
•Bassoul & Heneine
•Benta Trading
•BREI
•Capital Insurance
•Capital Outsourcing
•Carat Media Agency - 

Reine Zeinoune
•Christine Babikian
•Eddy Traboulsy
•Elie Bekhazi
•Elia Samaha
•Elie Saab

•Exotica 
•Fady Rahmé
•Fidelity Insurance
•Georges Frem
•Georges Najjar
•G Spa
•GS
•Hedgehog
•Henri Obegi
•HSBC Bank
•Impex
•Indevco
•Intermedic
•Ismat Ghanem
•Jean-Pierre Gebara
•Johnson & Johnson
•Joumana Sarkissian
•Kamal Phrem
•Kathia Rached
•KFF - Max Factor
•Khalil Arab
•Khoury Home Appliances
•Ksara
•LIA Insurance
•Léo Burnett
•Les Créneaux
•Louma Rabah
•Madame Reve
•Marwan Ghosn

•MEA
•MedWorld
•Micheline Salamé
•Mitsulift
•Mireille Gemayel Mrad
•Mona Stephan Sahhab
•MSD Holdings LTD
•Nabil Bustros
•Nadim Saikaly
•Najib Zeidan
•Nathalie Dimas
•Nayla Kahwaji (Big time)
•Nayla Saab (Or la loi)
•Operators
•Optique et Vision 
•Phoenicia InterContinental 

Hotel
•Pierre Azar
•Poppins
•Ralph Audi
•Randa Mahasni
•Raymond Abou Adal
•Roy Khoury
•Sakr Power Group
•Samia Sakr
•Sanofi Aventis
•Sarah Nahouli
•Selim Mouzannar
•Shadi Karam

•Skin Clinic

•Société des Eaux 

Minérales Libanaises 

(Sohat)

•Société Libano Suisse 

d'Assurance

•Sodicom

•Staybridge Suites Beirut

•Taanayel Les Fermes

•Tamer Group

•Tatiana Chalhoub

•The Unicorn s.a.l.

•Thierry Van Biesen

•Tinol

•Transmed

•Virgin Ticketing Box Office

•Wadad Elber Stephan

•Walid Madi

•Wild Discovery

•William & Wafa Karam

•Wissam Hassan Hejeij

•Youssef Abillama

•Zeina Karam

BIEL
Infopro
MIDIS Group
460 The Multimedia Store 
Roadster Diner
Sylvie Saliba
Ford Folic Automotive
 

H.E. Mrs Leila Solh Hamade, Al Waleed Bin Talal Humanitarian Foundation 
H.E. Mr Raymond Audi, Chairman Audi Bank
Mr Tony Salame, C.E.O. Aïshti Group
Mrs Rose Antoine Choueiry, Choueiry Group
Mr Tony Nasrallah

MEDIA PARTNERS OUR THANKS ALSO TO
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2015 CONTRIBUTORS & DONORS
•Al Majmouaah
•Al Mawarid Bank
•Association Philippe Jabre
•Berytech
•Café Najjar
•Crème 21
•Fadi Salame

•Fattal
•Faqra catering
•FP7/BEY
•Glassline
•Globemed
•Group BEL Picon
•Joe Zgheib

•IPT
•Kabab-ji
•La Libanaise des jeux
•Libanpost
•Marius Saradar Holding
•Maroun Helou
•Raja Touma

•Rymco
•Sabis
•Société Khalil Warde
•UM (Universal Media)
•Weber Shandwick- MENA
•Wondereight

RADIO SPOTS

•Dan Harper 
•Tanguy Faucon 

DOCUMENTARY 
FILMS / TVC

•Hedgehog 
• Rudy Hashash
•Wezank
•Wonderful 

Production

 INTERNET 

• Cyberia
• IDM 

 PHOTOS 
•Elie Bekhazi
•Headoo
•SkyBeirut 

 PRINTING

•Anis Commercial 
Printing

•Bookstop
•Impressions
•Khawam Group for 

Printing
•Photogravure 

Vartan

DISTRIBUTION
•eCouriers
•Pink Dot

DOCUMENTARY 
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THE HEARTBEAT BOX:
An Impressive Public Response

As part of its endeavor to spread awareness and raise funds, Heartbeat launched the ‘Heartbeat Box’ campaign, on February 4, 2015, one of 
the largest fundraising initiatives in Lebanon. The Heartbeat Box concept was inspired by Pièces Jaunes, a donation campaign organized 
annually in France. The launch of the campaign came as one of the initiatives to celebrate the 10th anniversary of the association. “Saving 
children is very dear to our hearts. This is our mission,” said Dr. Victor Jebara, Vice President of Heartbeat, during the launch ceremony that 
took place at ABC Achrafieh. “I’m sure that we can make miracles together.”

SCHOOLS 

- Collège de la Sagesse, Section St. Jean Brasilia (Baabda)
- Collège de la Sagesse (Beyrouth)
- College des Apotres (Jounieh)
- Collège des Frères Maristes Champville
- Collège des Pères Antonins (Baabda)
- Collège des Saints-Coeurs Kfarhbab
- Collège des Sœurs des Saints Coeurs (Ain Najm)
- Collège des Sœurs du Rosaire (Mansourieh)
- Collège Melkart
- Collège Mont La Salle
- Collège Notre Dame de Nazareth 
- Collège Notre Dame de Jamhour
- Collège Saint Elie
- Collège Saint-Grégoire
- Ecole de La Roche (Hazmieh)
- Ecole Saint Maron (Hazmieh)
- Ecole Secondaire Publique (Ain el Remmaneh)
- Ecole Val Pere Jacques
- Guides du Liban
- Jesus & Mary
- John Robert Powers
- Lycee Montaigne
- Notre Dame de Louaizé
- Ras Beirut International School
- Sagesse High School
- Saint-Joseph School

- ABC
- Al Balad
- Al Bustan Festival
- Bank Audi 
- Diageo
- Garderie Claire Massaab
- Globemed
- Grand Cinemas
- InfoPro
- Khoury Home

- KidzMondo
- LBC
- LibanPost
- Pharmacie LeGabriel
- Picon
- Roadster Diner
- Virgin Megastores
- Warde
- Wedding Follies

From February 4 to March 15, 2015, Heartbeat distributed close to 
100,000 boxes all over Lebanon, encouraging children and adults to 
‘Give and be a hero’. Maxime Chaya, a world-recognized hero and 
Heartbeat’s ambassador, endorsed the project. “I am happy to be a 
part of the Heartbeat Box promotional campaign,” said Maxime, who 
recently beat the world record in rowing in the Indian Ocean (RIO), 
“This campaign is joining our efforts to ensure the right treatment 
for all children inflicted with heart disease. It is an invitation to 
encourage all people, including children, to help each other and 
bring hope for a better future”.
People could pick up a Heartbeat Box from schools, universities, 
Roadster Diner branches, ABC, LibanPost offices, ticket box offices at 
Grand Cinema, all branches of Virgin Megastore and other outlets. 
They were then requested to fill the boxes with donations from their 
friends and families and deposit them at any Bank Audi branch, 
during the week of March 9 to 14.

The public’s response was heartwarming and impressive: donations 
reached a total of $150,000; a tremendous success for Heartbeat’s 
10th anniversary! 

The organization is profoundly grateful to each and everyone who 
participated, supported and donated to help the children. 

UNIVERSITITES
- AUB
- MUBS
- NDU
- UPT
- USEK
- USJ
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HEARTBEAT CELEBRATES 
ITS 10TH ANNIVERSARY AT BIEL
To celebrate a decade of hard work and 
more than 2,000 little hearts saved, 
Heartbeat held its annual fundraiser 
Grand Gala dinner at the birthplace of its 
first concert, BIEL. On the 22nd of May, the 
charity event brought together more than 
1,000 attendees from both Lebanon and the 
region's finest elite to support Heartbeat’s 
mission of treating underprivileged 
children with heart disease.

Attendees were greeted at their tables by 
complimentary gifts from Sel & Poivre, 
especially designed for Heartbeat by ALESSI. 
They also savoured a delicious dinner 
served by Faqra catering and indulged in 
fine “nd” chocolate by Nathalie Dimas.

Heartbeat ambassadors Maxime Chaya and Daniella Rahmeh introduced the ceremony with 
a touching documentary prepared by Rudy Hashash, while Aimée Sayah presented symbolic 
gifts of recognition to 11 devotees of Heartbeat: H.E. Leila Solh Hamade, Mr. Raymond Audi, 
Mme. Rose Choueiry, Mr. Toni Salameh, Mr. Toni Nasrallah, Mrs. Lara Hanna Debs, Mrs. 
Sylvie Saliba, Mr. Nadim Tewtel, Mr. Karim Chaya, Mr. Hovsep Guerboyan and Father Shauer.

Dr.Ramzi Ashoush then took the stage to introduce this year’s concert “The Best of Heartbeat”. 
The magnificent show gathered over 50 volunteer singers, musicians, and dancers, who 
charmed the public through a flashback journey of the best French and English performances 
from all Heartbeat concerts since 2005.

The concert was followed by the famous 
auction undertaken by Dina Azar. Sales, 
which included two Ford Fiesta cars, 
offered by Tewtel Automotive, a Chaumet 
watch by Cadrans, a cabochon gemstone 
by Paolo Bongia and unique jewelry from 
the Sylvie Saliba house. Works of art by 
Lebanese and International artists were 
also present; a sculpture by Bruno Catalano 
offered by Galerie Les Plumes, ‘The 
dreamer’ sculpture by Alfred Basbous and 
the unique ‘Heartbeat Cedar’, a painting 
generously offered by Nabil Nahas for the 
occasion.
The evening was closed by the awaited 
lottery. The lucky winners, randomly 
chosen by Miss Lebanon 2014, Sally Joreige, 
enjoyed valuable gifts offered by Aïshti, 
Elie Saab, Sélim Mouzannar, Holdal, Or 
la loi, Khoury Home and Madame Rêve. 
Prizes also included a painting by Louma

Rabah, photographs taken by Thierry Van 
Biesen and Élie Bekhazi and three Apple 
watches offered by 460 Multimedia Store.

Among the supporters: Princess Ghida Talal 
of Jordan, Hoda Fuad Siniora, and many 
loyal partners of Heartbeat, including 
Etablissements EAM and Roadster Diner 
among many others.
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THE ANNUAL CONCERT:
“THE BEST OF HEARTBEAT”
After a successful Grand Gala Dinner, Heartbeat’s 10th year festivities continued on the 23rd and 24th of May at Biel with ‘The Best of Heartbeat’ 
concert. More than 50 volunteer singers, musicians and dancers came together on stage to present a fabulous two-hour show, reflecting the 
hard work of eight months of preparation. The performances revolving around a fun interaction with a time machine transported more than 
5,000 attendees to a nostalgic flashback of the most spectacular French and English performances from all Heartbeat concerts since 2005.



DE-FEET RUNNERS: 
$90,000 raised for Heartbeat
Running six marathons in six consecutive days across Lebanon’s eight 
provinces. This was the latest challenge set by the De-Feet Runners, 
a group of eight friends who combined their passion for running to 
serve a new cause every year. With the motto “We Run, You Donate”, 
Ali, Georges, Imad, Jihad, Khodor, Marc, Mohammed and Rabih set the 
bar high in their challenge to raise funds for Heartbeat. Departing from 
Nabatiyeh on June 9 2015, the eight runners covered a total distance of 
252 km, facing extreme conditions all over Lebanon. They successfully 
ended their journey in Zeytouna Bay on June 14, where their families, 
friends, supporters and the Heartbeat team gathered to cheer for them. 
The result of the challenge was overwhelming: $89,772 raised to save 
little hearts, a goal that exceeded the initial target of $60,000!
A big thank you to the De-Feet runners for using your passion to serve 
a noble cause.

KILIMANJARO 5,895 M CHALLENGE: 
$1 for every meter climbed
One dollar was donated for every meter climbed on Kilimanjaro, 
the highest freestanding mountain on earth, through Helpforleb, 
an online crowdfunding portal for social causes. This is how Lyna 
and Georges Abou Adal decided to fundraise for Heartbeat and 
help save a child’s life. Lyna had never climbed more than 100 
meters in her life and Georges prided himself for having run half 
a mini-marathon. Nevertheless, after seven days of walking at a 
pace of 0.5km/hour and crossing five climate zones at temperatures 
ranging from 30 to -20 degrees, the Abou Adal couple conquered 
the mountain on February 4, 2015, reaching the African peak at 
5,895 m of altitude. “It was tenuous, challenging, one of the most 
difficult experiences of our lives”, admitted Lyna. “But also one of 
the most rewarding and satisfactory. “ The challenge was rewarding 
not just on a personal level, the couple more than doubled their 
target goal, raising a total of $12,330 for Heartbeat.
Thank you Lyna and Georges for challenging yourselves to save 
children’s hearts  and kudos to your determination!

LONDON TO PARIS CYCLING CHALLENGE
In memoriam of their father Louis Karam, Johnny and Chawki, two 
amateur cyclists, decided to take the London-Paris challenge to 
raise $50,000 for five charities.
With some practice and a lot of determination, the two brothers 
succeeded in covering more than 500 km of cycling in four 
consecutive days. “They were certainly intense and challenging, 
especially since neither of us is into cycling in the first place”, said 
Johnny, “but what truly kept us going was the fact that we were doing 
this for the children of Heartbeat, in addition to a few other  charities.”
The challenge that took place from September 9 to 13, 2015 was 
an exciting and rewarding journey. The funds raised exceeded the 
target goal, with donations reaching $80,000, from which $14,800 
was offered to Heartbeat. “The results were spectacular!” expressed 
Chawki. “We are so thankful for all those who contributed in 
making this cause a successful one. We are looking forward to the 
next challenge in 2017.” Thank you Johnny and Chawki Louis Karam 
for this beautiful initiative.

KATHIA RACHED Running for Heartbeat at 
the Beirut Marathon
For the 13th edition of the Beirut Marathon, Heartbeat had a special 
presence at the race. Elite runner Kathia Rached decided to “Run for a 
cause” and for children suffering from heart disease.
From school teacher to ultra marathon winner, Kathia discovered her 
passion for running only four years ago at the age of 34. In 2015, she 
became a coach at the Beirut542 Challenge, training a team of first-
time runners to complete the marathon. Kathia has also visited several 
schools, inspiring children with her story and encouraging them to join 
her and her team to fundraise for Heartbeat. Together, on November 8, 
they all successfully crossed the finish line, Kathia herself ranking 1st 
in her age group.
Heartbeat would like to thank Team Kathia, the students of Sagesse 
High School, Cedars High School Sabtieh & Notre Dame du Perpetuel 
Secours as well as InMobiles for supporting children suffering from 
heart disease at the Beirut Marathon 2015.

HEARTBEAT 2015
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HEARTBEAT AT COLLÈGE DES SAINTS-
COEURS KFARHBAB
Heartbeat was invited by Collège des Saints-Coeurs Kfarhbab to take 
part in its annual kermes on the weekend of May 9, 2015. The stand 
attracted both children and their parents, who got to learn more 
about congenital heart disease and the work of the NGO. Many of 
the children were touched by the cause and generously donated 
their “money-worth coupons” intended for playing, a heartwarming 
gesture from the younger generation.

HEARTBEAT AIMING TO SAVE MORE LIVES
As part of its commitment to save many lives, Heartbeat conducted a 
new medical program aiming to screen and prevent cardiovascular 
disease, the leading cause of death in men and women.
On November 29, 2015, the Heartbeat medical team held its first 
visit in the village of Rachiine, Zgharta, turning Saint-Baptist 
church into a real medical hall. More than 100 villagers were 
provided with screening tests for diabetes, cholesterol and high 
blood pressure, followed by physical examinations by heart 
specialists. The medical team also offered all necessary advice 
related to nutrition, diabetes, and smoking cessation to prevent 
cardiovascular disease. Finally, Benta s.al. was present to 
distribute the needed medication for the more severe cases.
The project held in memoriam of Philippe El Hage was a real 
success. The villagers welcomed the Heartbeat medical team with 
open arms,  thankful for this unique opportunity of being provided 
with medical examinations and screening, all free of charge. 

HEARTBEAT 2015

ROADSTER DINER RAISES MORE THAN 70,000,000 LBP 
FOR HEARTBEAT
For a seven-week period, Roadster Diner offered a burger with an unexpected black 
bun. For each burger ordered, 1,000 LBP was earmarked for Heartbeat. 
The Black Burger campaign raised 43,171,000 LBP to the benefit of the association. The 
fund was handed to the Heartbeat team during a celebratory ceremony on Thursday, 
November 12, at Roadster’s ABC Ashrafieh branch.
The partnership between Roadster Diner and Heartbeat started five years ago, with a 
number of joint fund raising initiatives and awareness campaigns. 
Another similar campaign was held throughout the year with a permanent item on the 
menu; the Old School Burger raised more than 35,000,000 LBP.
With this joint effort, Heartbeat and Roadster Diner will contribute to saving the lives of 
eleven children suffering from congenital heart disease.




